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                When it comes to developing highly effective marketing, WARC is the most trusted source of insight and inspiration for world leading brands, agencies, media owners and academic institutions.
            

            With our digital platform and advisory services, you can unlock access to our evidence-based research, results-focused campaign case studies and proprietary data tools today, allowing you to deliver greater marketing impact and better business outcomes tomorrow.

            
                Become a member
            

        

    



    
        
            
                
                    
                        Strategy
                    
                

            

            
                
                    
                        The ultimate go-to resource for new research, case studies, best practice, benchmarking and analysis:

                        	
                                Back your ideas with trustworthy evidence thats easy to find

                            
	
                                Be inspired by effective examples, and find out why theyve worked 

                            
	
                                Tackle your strategic challenges with best practice from the leaders in the field

                            


                        
                            Learn more about Strategy
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                            The Marketer's Toolkit 2024

                        
                        
                        
                            
                                
                                    
                                        Are you a WARC Strategy subscriber? Login to access the full report
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                                                Socio-political polarization, the potential of generative AI, masculinity in crisis, sportswashing and community-based sustainability are the five key trends that will disrupt existing global marketing practices in 2024.
                                            

                                            Now in its 13th year, the Marketers Toolkit 2024 offers insights to help turn these disruptive areas into opportunities for growth for you and your business.

                                            While its fair to say next years economic outlook is mixed, we found marketers confidence levels are actually higher than 12 months ago. According to our annual Marketers Toolkit survey, a majority (61%) of firms expected improved business performance next year, up 10% from last year. And with the Olympics and election spending, WARC expects global ad spend to grow 8.2% in 2024, topping $1 trillion for the first time.

                                        

                                    

                                    
                                        
                                            View the sample report

                                            For complimentary access to a sample of the report, please complete this form.
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                        Transform the commercial impact of your marketing with our unique set of tools:

                        	
                                Track your own performance over time by benchmarking against best-in-class

                            
	
                                Plan for more effective creative work using our unique framework, advice and best practice

                            
	
                                Edge away from your competition by tapping into our regularly refreshed database of successful creative campaigns

                            


                        
                            Learn more about Creative
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                            Creative Effectiveness Lions 2023  Insights from the winners

                        
                        
                        
                            
                                
                                    
                                        Are you a WARC Creative subscriber? Login to access the full report
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                                                This report focuses on the 2023 winners of the Creative Effectiveness category of Cannes Lions, which rewards creativity that has also met business goals and driven sustainable impact over time. WARC has analysed data from all the entries, interviewed jurors and spoken to winners to unearth insights into what makes a campaign both creative and effective.
                                            

                                            	
                                                    We explore themes from the winning work, explored through judges commentary and behind-the-scenes interviews with winners.

                                                
	
                                                    We break down what a winning creative effectiveness entry looks like, giving you practical tips and best practice for how to write your own.

                                                
	
                                                    A data lens is applied to the winners, revealing the most common media and creative strategies used in creatively effective work.

                                                


                                        

                                    

                                    
                                        
                                            View the sample report

                                            For complimentary access to a sample of the report, please complete this form.
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                        Optimise your media effectiveness with WARCs unparalleled expertise in harmonising, aggregating, verifying and evaluating data:

                        	
                                Plan your campaigns with precision using rigorous and accurate benchmarks

                            
	
                                Turbo-charge your presentations with ready-to-use charts and curated datasets

                            
	
                                Uncover the latest trends driving the global advertising market with insights drawn from our data, channel and media platform intelligence

                            


                        
                            Learn more about Media
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                            Global Ad Trends:
 Search 3.0

                        
                        
                        
                            
                                
                                    
                                        Are you a WARC Media subscriber? Login to access the full report
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                                                Search marketing is on the cusp of its most consequential transformation since Google first introduced its sponsored keyword search auction over 20 years ago.
                                            

                                            	
                                                    While the first generation of online search tools offered rudimentary keyword based matching, more recently, platforms have used data and algorithms to provide greater personalisation in search results.

                                                
	
                                                    Now a third era of search beckons  one defined as much by image or video as text, and by artificial intelligence and natural language processing, in which marketers shift from targeting keywords to targeting intent and context. 

                                                
	
                                                    In this report, WARC Media explores the growing role of social platforms on search journeys, the impact of retail media on advertisers paid search investments, and the rise of generative AI search.

                                                


                                        

                                    

                                    
                                        
                                            View the sample report

                                            For complimentary access to a sample of the report, please complete this form.
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                        Build your understanding of retail media networks with our data-led reports and timely insights.

                        	
                                Make decisions based on data.

                            
	
                                Learn the nuances of advertising on Amazon and Walmart to fuel your strategic planning.

                            
	
                                Develop a strategy that yields results using our performance benchmarks. Measure and plan media investment.

                            


                        
                            Learn more about Digital Commerce
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                            Welcome to the Future of Digital Commerce

                        
                        
                        
                            
                                
                                    
                                        Are you a WARC Digital Commerce subscriber? Login to access the full report
                                        
                                            ×
                                        
                                    

                                    
                                        
                                            [image: Cover of The Future of Digital Commerce report]
                                        

                                        
                                            
                                                The Marketers Toolkit 2023 is your guide to focus, survive and thrive. It includes a series of reports aimed at helping you identify and focus on key areas of industry disruption, determine the most effective strategies, and benefit from arising opportunities.
                                            

                                            The Future of Digital Commerce is the second report as part of this year's Marketers Toolkit, and will focus is on three key areas:
                                            

                                            	
                                                    Retail Media  Specifically the opportunities and challenges marketers will need to contend with as digital platforms diversify and proliferate in what we call the third wave of retail media.

                                                
	
                                                    Organizational Readiness  Marketers are discovering their legacy staffing models may need to be adapted for the new world order. Well look at why and how.

                                                
	
                                                    Social Commerce  The combination of social media and digital commerce represents the intersection of two powerful trends. As Jackson Browne wrote, dont think it wont happen just because it hasnt happened yet.

                                                


                                        

                                    

                                    
                                        
                                            View the sample report

                                            For complimentary access to a sample of the report, please complete this form.
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                        Boost your professional development with creativity and effectiveness digital learning:

                        	
                                Advance your creative effectiveness and excellence skills and thinking

                            
	
                                Learn from a network of marketing experts and pioneers in marketing effectiveness

                            
	
                                Easily apply theory and practical guidance to your day-to-day work
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                            Master of Advertising Effectiveness programme

                        
                        
                        
                            
                                
                                    
                                        MASTER OF ADVERTISING EFFECTIVENESS PROGRAMME
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                                         Looking to improve the results of your advertising effectiveness? 

                                        
                                            Accelerate your learning with a crash course on how to apply evidence-based principles of advertising effectiveness to create consistently better commercial results.

                                            The Master of Advertising Effectiveness online learning series comprises of videos, workbooks, live sessions and a final examination. With a commitment of just 11 hours over six weeks, it's easy to include as part of your work/life schedule.

                                            This programme has been created for client-side marketers and agency professionals at all levels of seniority and experience. Join a global alumni of marketers from companies such as Google, Miro, Ogilvy, Publicis and BBDO.

                                            Interested in joining the next cohort starting in May, 2024? 

                                        

                                    

                                    
                                        Sign up today
                                    

                                

                            

                        

                    

                

            

        

		  
            
                
                    Increase your marketing effectiveness with our bespoke advice
                

            

            
                
                    Over the last three years, 70% of Interbrands Best Global Brands have put their trust in us to be their marketing effectiveness partner.

                    Your challenges and objectives are specific and so are our consultancy solutions. Whether you are a WARC subscriber or not, our team of globally-recognised marketing experts are ready to help you achieve your goals.

                

            

        

        
            
                
                    
                        Advisory
                    
                

            

            
                
                    
                        Overcome any marketing effectiveness challenge with a tailored solution developed by our consultants:

                        	
                                Upskill your marketing team to ensure they hit your specific objectives

                            
	
                                Become the thought leader in your field with a balanced perspective focused on industry facts

                            
	
                                Maximise your brands creative effectiveness using our proprietary frameworks to benchmark against your peers

                            


                        
                            Learn more about Advisory
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                            Sonic boom: How digital audio can help Retail and CPG brands win the path to purchase
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                                                This report, in partnership with audio platform Spotify, explores digital audios role along the marketing funnel for the CPG and Retail sectors in North America and Europe.
                                            

                                            	
                                                    As the path-to-purchase evolves and marketers seek improved ROI, Retail and CPG brands are rethinking their media strategies.

                                                
	
                                                    Consumer demand for digital audio is growing, but there is still a striking imbalance between share of investment and share of consumption.

                                                
	
                                                    Studies have shown digital audio to be highly effective across the path-to-purchase, with average engagement levels 14% higher than TV, 18% higher than social media and 23% higher than terrestrial radio.
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                  “WARC is a treasure trove. It’s my first port of call for ideas and information as the content is always backed up by data and examples. The WARC team are also always on hand and fantastically helpful.”

                   JOSHUA ROBERTSON 

                   CMO, APAC, VCCP 

               

            

          
            
               
                  “WARC is a key source of insights for our marketing team. We use it to source best practice case studies from around the globe both within and outside of our category. It is great to see the detail behind the success of different campaigns and use these learnings in our own market.”

                   SARAH LOYE 

                   Research Manager, Allied Irish Bank 

               

            

            
               
                  “I love how rigorous the case studies are. What stands out most is the take on ROI measurement and how the cases show real outcomes, results, and measurements.

                  They are impressive because general publications simply do not go there. They don’t go down to ROI and the evidence behind why the campaign was effective. I find that more appealing because most of my clients are interested in learning about results and what it takes to get results.”

                   SERAJ BHARWANI 

                   Chief Strategy Officer, Illumin 

               

            

            
               
                  “I always use WARC as a key resource in building a foundation of insights for any project I'm working on. I can always rely on reports, best practices or even data points to get me started in the right direction.”

                   SIDNEY GALSTAD 

                   Lead & Growth Audiences, Schibsted ASA 

               

            

            
               
                  “Usually there is so much information to get through when starting our research, and WARC really helps find the key nuggets of information for us to move forward, without drowning in the research.”

                   SHAYNI SHECTER 

                   Associate Strategist, Yum! Brands 

               

            

            
               
                  “Being a frequent user of WARCs products and services really satisfies an academic itch. With access to industry specific case-studies, articles and tools, WARC has become an important part of our combined toolkit. 

                  Strengthening our strategic foundations, delivering better activities and synergies across our portfolio and campaigns. WARC delivers on our input, so our output has higher relevance for our portfolio.”

                   MARIUS HUSEBY GULBRANDSEN 

                   Head of Marketing Technology & Consumer Data, Orkla ASA 

               

            

            
               
                  “Having access to WARC's impressive database allowed us to have a more informed direction going into our Christmas strategy and offering. It helped lay the groundwork for our own independent research and helped qualify some of our findings. Many members of our team value WARC as it provides insight for the thorny issues that regularly come up in the media world”

                   EMMA WINETROBE 

                   Insights Executive, Teads 

               

            

            
               
                  “WARC always swiftly provides us with relevant insights and best practices. Especially the Ask WARC service is a hidden gem. The WARC Advisory team is always ready for you and gets back to you quickly. Just ask the right question and you will get the answer you need!”

                   RICHARD POHLMAN 

                   Brand Manager, ABN AMRO 

               

            

			
               
                  “Out of the database resources my institution has access to, I use WARC the most for teaching and keeping up to date with the state of marketing. It’s the database I most often refer my students to - and they use it for their assignments. It really is a great resource and I highly recommend it to serious educators!”

                   DR BRENT COKER 

                   Digital Marketing and Social Media Professor, The University of Melbourne 

               

            

			
               
                  “WARC is an invaluable resource for all marketers, but especially those in North America who want to keep abreast of all the important marketing developments globally. It is an unbeatable combination of both breadth and depth in marketing theory and practice.”

                   KEVIN LANE KELLER 

                   Tuck School of Business, Dartmouth College 

               

            

         

      

   




  Keep in touch
   Stay informed
  Get daily updates on the latest industry news from around the world.
  See today’s news 
 
  Sign up 
 
  Talk to us
  We are always here to help. Send us a message, we would love to hear from you.
 
  Contact us 
 
  Follow us
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Welcome back to WARC!

We’ve made some exciting changes since your last visit, bringing you:

	Latest category insights straight to your homepage
	A new Evidence series on key marketing questions
	Category campaign data from recent case studies





Explore all these new features
Maybe later
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